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pen point

his issue of the Ball State Alumnus is power-packed, from a thorough description of

our new tagline,“Education Redefined,” to a brief summary of a fun-filled, exciting

Homecoming week in October; from profiles of eight faculty who were honored during
this fall's opening academic meeting to summaries of 13 alumni who are among “Indy’s Best
and Brightest”; and from an account of athletes who, reminiscing about the Ball State they
remember, reunited on campus after 50 years to a description of how current students are
utilizing portable storage devices, vital in today’s educational environment.

President Jo Ann Gora presents a detailed account of Ball State’s new branding strategy and
the programs and projects that differentiate us from other institutions within the entire higher
education landscape. She explains how the university is “redefining education by creating a
high-tech—and high touch—immersive-learning environment that allows students to engage
with learning in a new way—intense, creative, collaborative, personal.” Read how Ball State
is accomplishing the goals of providing relevant immersive learning through a university
environment that is vibrant and supportive, beginning on page 2.

While President Gora provides an in-depth description of Education Redefined, Ball State’s
vice president for Enrollment, Marketing,and Communications, Tom Taylor, explains just
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how Ball State is telling its story. Billboards, television
commercials, view books for admissions, and the Web
site are among the media that will consistently carry
the tagline and the message. Word pairings have been
identified that reinforce distinctive qualities of the
university and they always will be integrated into the
message. Read Taylor's comment, page 10.

For a group of basketball players from the 1950s,
returning to campus was “unique and priceless.” Players
from the 1955-59 men’s basketball teams reconnected
on campus in September. They shared memories as
they recaptured their days as students. Read their story,
beginning on page 29.

Eight faculty members were acknowledged during
the opening fall faculty meeting for outstanding
teaching, creative endeavors, and research. Profiles of
those honored begin on page 23.

Are portable storage devices, such as flash drives,
more useful than iLocker accounts? H. O'Neal
Smitherman, vice president of Information Technology
and Chief Information Officer at Ball State, tells us
results of research on digital storage methods of Ball
State students. For his summary, read Faculty Spotlight,
pages 11-12.

If you were unable to return to campus for this year’s festivities, you missed an exciting
week that celebrated 80 years of Homecoming. Since 1926 Ball State has enjoyed a variety of
activities that involve the campus, Muncie community, and our alumni.Reminisce through our
Homecoming summary, pages 21-22.

Itis a privilege to tell Ball State’s story. It is one of a dynamic institution in forward motion. It is
one of accomplished alumni engaged in successful endeavors.

We chose the word pair“Tradition + Innovation” for our front cover because it is upon a firm
foundation that we flourish. Our history is solid; our future, full of endless possibilities.

Kendra Ellington, a royalty candidate,
hugs Charlie Cardinal on Opening Day
of Homecoming 2006.

We invite you to submit your favorite
Ball State-related photo taken at alumni
gatherings or showing off your Ball
State pride. Send us your full-color
picture with complete description

and attribution to: Editor, Ball State
Alumnus, Ball State University Alumni
Association, Muncie, IN 47306.

To submit photos electronically; first
contact the editor via e-mail:
cshepper@bsu.edu.

-30-
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The Ball State Alumnus is a bi-monthly publication printed by Mignone Communications,
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PEOPLE +

Ball State University’s Immersive Learning: Education Redefined

In today’s competitive higher
education environment, colleges
and universities cannot be seen
as just another good institution
in a landscape littered with many
other similar choices—some a little
stronger, others a bit weaker. Today,
as branding experts will tell us, it's all
about dilJerentiation. But at Ball State
University, we think it goes much
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deeper than that for very compelling,
even urgent reasons.

At Ball State, we are redefining
education by creating a high-tech—
and high-touch—immersive-learning
environment that allows students
to engage with learning in a new
way—intense, creative, collaborative,
personal, and, at times, even in ways
that mirror the risk and reward of

real-life ventures. We believe this is an
essential way to help shape our students
for leadership in the 21st century and
to orient education toward the needs of
knowledge economics in the future.

By immersing themselves in a
project, students achieve much more
than simply a grade. In most cases,
they become so engrossed in the
projects that they quickly race past



traditional grading scales and achieve
an unprecedented level of learning,
establish deeper connections to

their areas of study, build a greater
understanding of the relationships
between their disciplines and others,
glean key insights into their career
choices, and develop stronger ties to the
communities and industries in which
they’'ve worked.

Ball State is dedicated to oering
in-depth immersive experiences in
each of the university’s seven colleges
through a number of special programs,
courses, and institutes. We define
immersive experiences as typically
worth more than three credits. T ese
experiences engage a group of students
(frequently an interdisciplinary one)
in collaborative work, are mentored

by a faculty member, usually establish
partnerships with one or more
community entities, and result in an
end product, such as a book, play, film,
business plan, product prototype, or
report.

In these experiences, the students
drive the learning process and play
a critical role in defining the end
product. It is “active learning” at its
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Improving learning

pending a semester immersed in building an award-winning Web site
changed Jennifer Shea’s outlook on learning. After completing her
interdisciplinary project at the university’s Virginia B. Ball Center for
Creative Inquiry, she wanted to recreate that environment in her more

traditional Ball State classes.

The desire to change came when she and 14 other students built the Web site
Learning from the Legacy of Hate, which explored two aspects of Indiana history.
The first is a legacy of intolerance, highlighted by the Ku Klux Klan’s powerful
presence during the 1920s. The second is a desire to combat intolerance, which
is apparent in countless efforts to promote unity in Hoosier communities. The
students’ efforts won national accolades: a Best of the Web award from the
Center for Digital Education and honors from the Southern Poverty Law Center.

“My Virginia Ball experience convinced me that | thrive in collaborative
environments and learn best when | can create something of value for the
community outside the classroom,” Shea says.“The work is exhausting, but
exhilarating.” So Shea has worked to find these types of experiences—or create
them—as she continues her studies. In one global studies course, she studied
with students from Venezuela, Pakistan, and Nepal through the Internet and
videoconferencing. In another, she summarized a semester’s worth of reading by

writing and performing a play.

“This will be the pattern of my college education,” Shea says.“Whenever
possible, I'll participate in an immersive offering. But when | find myself in a
traditional course, | will immerse myself in the material by finding creative ways
to work with the professor and other students.”

best, and the experiences connect
students to the industries in which they
want to establish their careers. Chin-
Sook Pak, who leT the setting of her
traditional classroom for one semester
to coordinate an immersive course at
our Virginia B. Ball Center for Creative
Inquiry, acknowledged that it is a
dilerent way of teaching.

“l wasn't the expert anymore, and that
was dilJcult” she admits. “T e students
had tremendous autonomy. T ey were
the instigators of action, and actually
in some parts, they were braver than |
because I'm always calculating the risks.”

T ese experiences are well beyond the
pilot program phase. T roughout the
university, we have woven a rich tapestry
of immersive learning, from dedicated
centers to capstone courses, from
community-based projects to intensive
study abroad opportunities. We are
successfully forging many models—all
adapted to fit our various colleges’ and
communities’ needs.

Te focus on immersion is central
to the way in which Ball State
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conceptualizes its mission. While we
have a history of providing personal
attention and exceptional access to
professors who are outstanding in their
fields, through immersive experiences
we are fostering collaboration between
faculty and students.

We are creating ways for all
students—including freshmen—to
participate in these experiences,
putting the latest technology into their
hands, and encouraging them to take
creative risks.

“I think Ball State is a wonderful
place because the resources and the
constant support and nourishment
I received were just unparalleled—it
helped me evolve into a much stronger
storyteller,” says Jaron Henrie-McCrea,
recent graduate and winner of a
2005 Gold Student Academy Award.

“I could also get my hands on the
best equipment like high-definition
cameras or work in state-of-the-art
editing bays at any time.”

We are redefining academic
excellence by building a culture of

innovation and creativity. T rough
the development of experiential
learning across our university, we are
envisioning a future in which at least
one immersive-learning experience is
available to every Ball State student,
making this our hallmark of education
redefined.

It's a formula that is working, too.

T e creativity and passion for these
experiences are prompting our students
to develop their skills outside of the
classroom while still using university
technology and receiving university
support. Henrie-McCrea was the first
student at Ball State—or any university
in Indiana—to win a Student Academy
Award. T is summer, Perspective, a
short film by telecommunications
majors Travis Hatfield and Samuel
Day, also won the gold medal in the
alternative category. Both of these
projects involved interdisciplinary
teams of students—directors, actors,
writers, and technical crews—who
brought their creative visions to life in
their spare time.

Completely committing themselves
to creating these films, being able to
collaborate with telecommunications
and theatre students—all while being
supported by Ball State’s Center for
Media Design (CMD)—gave the
students a “film school” experience
without the university having an olcial
film school. “Without a doubt, winning
gold medals at the Student Academy
Awards in two consecutive years is an
example of the strength of our digital
cinema program, which says a great
deal about us since we don't have a film
school,” says Rodger Smith, associate
director of the CMD and the film’s
executive producer.

Virginia B. Ball Center

for Creative Inquiry

One of the models we've created is
the Virginia B. Ball Center for Creative
Inquiry. Each year, three or four faculty
members are selected to participate
by proposing a topic to be explored,
and they, in turn, each recruit an
interdisciplinary team of 15 students to
be in their seminar. In these seminars,



the professors and students work side-
by-side for one semester to investigate
a subject in order to create something
new—a book, a play, a radio program,

a DVD, or a museum exhibit—that

can be shared with the community to
stimulate dialog and awareness, says Joe
Trimmer, the center’s director.

“In this process, creating leads to
more inquiry, and inquiry leads to
more creating, establishing a powerful
feedback loop that engages the mind
and the emotions and thus produces
deeper learning,” he says.

T e faculty member is credited with
a full teaching load, and the seminar
is the students’ only assignment, for
which they receive a full semester’s
worth of credit. Assessment data from
surveys show how the semester allected
the students’ educational experience,
career choices, and attitudes toward
community service. One student
reported that “the center changed
my life. It helped me become more
creative and confident, helped me
develop professional and personal
skills, expanded my relationships, and
enriched my character”

Another student said that “the center
made me realize what it is like to work
on a ‘professional’ project. It pushed me
to the limit. But | learned to survive in
a stressful environment with a team of
people | had to trust and rely upon.”

Since they are creating a product,
it's not surprising that technology is
intertwined with these experiences. In
many cases, the technological aspect
is more intense because the students
have to learn new sofware program
or equipment before they can use it.
And more times than not, through
collaboration they come up with the
best way to maximize the use of the
technology.

In the case of one immersive
experience, the sofware students chose
to create a virtual art gallery was so
new, the students began an ongoing
dialogue with its developers and helped
the company write the users manual as
their interaction with the application
revealed glitches not yet addressed by
the programmers.

In another
seminar, a group
of students
learned how to
write, shoot,
and produce
documentaries—
but with a
distinctive
Latin flair.

T ey created

Sobrevivir—four

mini-dramas

or telenovelas on DVD—geared
toward helping Indiana’s burgeoning
Hispanic immigrant population better
understand Americas laws and culture.
Once the semester was over, requests
for the telenovelas started coming in
from around the country. T ey were
also featured on Univision, the nation’s
largest Hispanic network. At last count,
nearly 700 copies had been distributed.

For one student, the seminar changed
his career aspirations. When Rafael
Briones first came to Ball State, he
wanted to be a constitutional law
attorney. But Sobrevivir provided him
with a new vision for his future.

“I learned about the media and
how powerful and elcient it is,” he
says. “From there, | fell in love with
it—it was a life-changing experience,
and now | want to produce videos for
a living.” Briones is now pursuing a
master’s in telecommunications with an
emphasis in digital storytelling instead
of attending law school.

Other student teams have
produced books like Te Other
Side of Middletown, published by
San Franscisco-based publisher
AltaMira. Te book focused on the
ethnographic study of the black
community in Muncie, Indiana, a
population overlooked in the original,
groundbreaking Middletown studies
conducted by Robert and Helen Lynd
in the 1920s. T e initiative recently
earned the Margaret Mead Award for
outstanding research.

At another center on campus,
students can spend an entire semester
working in a newsroom steeped
in convergence. T e NewsLink

project is the cornerstone
of our initiative studying
digital journalism
convergence, which is the
practice of sharing and cross-
promoting content from a
variety of media through
newsroom collaborations
and outside partnerships.
NewsLink stories and
weather reports can be seen
and heard on the Internet,
listened to on the local NPR
alliate, and viewed on the
local PBS station.

T e studio, which was
designed and built by
students from Ball State’s
College of Architecture
and Planning, is filled with
state-of-the-art telecommunications
equipment. Every day during the
academic year, students air their stories
via high-tech digital equipment. Along
with addressing daily newsroom duties,
the students, working side-by-side with
industry professionals, are also shaping
what future newscasts will look like.

We are educating the first wave
of graphic designers to work in the
interactive news industry, where the
viewer controls the newscast. As part
of our interactive television news
graphics course, students learn to create
graphic interface systems for televisions,
iPods, cell phones, and personal digital
assistants that will allow viewers to
select the news they want to see.

“All of the communications students
taking the course have had to explore
how to apply their knowledge of their
specific areas of expertise to an entirely

31vd08V 1100 +31vVidI
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new mode of information gathering

and presentation,” says Jennifer George-
Palilonis, one of the professors teaching
the course. “T ere are certainly many
professional outlets exploring these
concepts, but we are the first student
group in the world to explore iTV design
in a classroom setting.”

Recent graduate Alyssa lvanson readily
immersed herself in these technological
environs and also logged plenty of on-
camera experience as one of NewLink’s
lead anchors.

“A lot of the experiences that | had
at NewsLink, I'm now experiencing at
WANE-TYV, so I've been through this
before,” she says. “So I say, ‘OK, | know
how to handle this, | know how to go
from here and what the next step should
be.”

Her semester on the set gave her the
credentials that prospective employers
desire. Upon graduation, she accepted a
job reporting and producing at a mid-size
market CBS alliate in the Midwest—
leapfrogging her competition who,
without having the benefit of this type
of experience, typically must start in the
smallest markets and work their way up.

CAPAsia

Along with our centers on or near
campus, we also have developed many
international immersion experiences,
such as our CAPAsia program. During
the ten-week field study, students explore
many South Asian cities and absorb rich
experiences in world
architecture, urbanism,
and planning. Te
motto of the initiative
is “building to learn,”
and that certainly rang
true during the 2005
trip.

Long afer the
program had been
planned and the
itinerary set, a
devastating tsunami
destroyed the coasts of
many Asian countries.

Initially, Sri Lanka
was not on the trip
itinerary. But with

a tragedy that alJected much of the
world just a stone’s throw away from
CAPAsids planned stops, the schedule
was altered. Rather than be a small cog
in a mammoth relief eJort, CAPAsia
founder, director and Sri Lanka native
Nihal Perera partnered with the small
fishing village of Kalametiya, which had
been devastated.

Te 21 students on the trip
initially thought they would build a
demonstration house—a model for the
villagers to follow. But afer just a couple
of days, the villagers began to dig their
own foundations, which inspired the
students to change their goals. Once they
redirected their energies into rebuilding
homes instead of creating a model, the
project took on new meaning.

Before the students lef the village,
they had restored a lagoon and a bird
sanctuary, repaired fishing boats, and
helped build 30 single-story houses.
Along with sore muscles and blistered
hands, they learned why the villagers
build the way they do.

“Tey learned to participate in their
processes, rather than getting the
villagers to participate in our processes,”
Perera explains.

T ey even took the time to
acknowledge the children of the village.
Because the parents were undertaking
the monumental task of rebuilding their
village—and their lives—the children
were inadvertently being overlooked.
Using materials and debris scattered
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about the village, the students
constructed a makeshif playground.
Tesight of children playing cricket
and volleyball and painting lifed
everyone's spirits, energized the
project, and deepened the students’
connection to their work.

Building a playground was not an
item on the syllabus to be checked ol
by the professors. And vice versa, the
students didn't bemoan the fact that
extra work was “being assigned” to
them. T e need presented itself as the
project progressed, and the students
enthusiastically remedied the situation.

“We do not see ourselves as
administrators who have to carry
out tasks and count and measure
everything,” Perera says. “We believe
in achieving goals—academic,
personal, experiential—and also in the
significance of the process.”

Perera philosophizes about
immersive experiences, comparing
them to journeys. “T e journey is

Changing career choices

afael Briones came to Ball State aspiring to be a constitutional law attorney
so he could help fellow Latinos better adapt to life in America. After a
semester-long immersive experience at the university’s Virginia Ball Center,
he has a new vision—creating documentaries that will benefit newly
arrived immigrants en masse rather than assisting them on a case-by-case basis.

“To reach Hispanics, | think the media is a very powerful and efficient channel
to transfer information in the fastest and most effective way,” he says. To that
end, Briones and a group of students wrote and produced Sobrevivir—four mini-
dramas or telenovelas on DVD—geared toward helping Hispanic immigrants better
understand topics like driving without a license, public intoxication, seeking medical
care, and domestic violence.

While Sobrevivir was initially produced to help Indiana’s growing population of
Hispanic immigrants, the project quickly gained national acclaim. More than 700
DVDs and videotapes have been distributed to nearly 70 government agencies and
nonprofit organizations in 13 states, and the series was featured on Univision, the
nation’s largest Hispanic network.

The effect of the immersive learning experience changed Briones’ career
aspirations.“In the classroom you learn everything about books and exams,” he says.
“But at the Virginia Ball Center it’s about real life, real issues, and real problems. So,
instead of taking exams, you're taking action.”

Working to learn learning in the classroom. T rough the

as important as the destination or
goal,” he says. “So there is some open-
endedness to our field studies to be
very flexible, yet rigorous.”

Additional immersive experiences at
Ball State have evolved from traditional
internships to faculty members
looking to bring relevant, real-world
applicability to what students are

TRANSFORMATION

Business Fellows program, nearly 200
Ball State students have partnered with
Indiana businesses and communities
on nearly 25 projects, including
studying the potential use of cluster
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Leapfrogging her competition

ypically, students going into
television have to start in the
smallest markets and work
their way up. But because
Alyssa lvanson spent a semester
working at NewsLink Indiana, Ball
State’s news source for East Central
Indiana, she leapfrogged over the
entire small-market tier and is easily
two years ahead of her competition.

Before graduating from Ball State,
Ivanson already had lead anchor
experience under her belt.“For
broadcast journalism, there really
is no better school than Ball State
to go to,” she says.“It has more
opportunities for students from day
one, and once they start as freshmen,
they can work their way up to their
immersive experience where they
can put everything together for an
experience you can't get at other
universities.”

The experience at NewsLink allowed
Ivanson to land the job she wanted—
reporting and producing at WANE-
TV, a mid-size market CBS affiliate
in Fort Wayne, Indiana.“A lot of the
experiences that | had at NewsLink,
I'm now experiencing at WANE-TV, so
I've been through this before. So | say,
‘OK, I know how to handle this, | know
how to go from here and what the
next step should be.”

and grid computing techniques at the
Indianapolis International Airport
and creating a business plan for a
professional dinner theatre company.
Business Fellows faculty mentors
guide teams of students who work on
problem-based projects to improve
services, quality, or competitiveness. Te
projects also can increase business or
develop new job opportunities. Business
Fellows, which is funded by a $1.5
million grant from Lilly Endowment
Inc., works in concert with Ball State’s
Building Better Communities initiative,
which is establishing itself as an
invaluable economic engine for Indiana,
explains Frank Sabatine, dean of the
School of Extended Education.
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“T e projects have been a great success
in communities all around the state,”
he says. “"T'e momentum from these
successes will allow us to create new
business connections in a wide variety
of disciplines that will also help increase
future job opportunities for our students
in Indiana”

For the Indianapolis International
Airport, seven students studied the use of
cluster and grid computing techniques.
Comprising multiple personal computers
networked to harness their cumulative
power and available resources, the
enhanced system of the cluster
computer can outperform traditional
supercomputers at a fraction of the cost.

Tere’s also another advantage of
having networked computers distributed
throughout a facility. “If there is a
terrorist attack or natural disaster like
a major storm that wipes out a portion
of the network, the system can function
with the remaining working components
of the grid,” says Fred Kitchens,
information systems and operation
management professor and project
coordinator.

Increasing the opportunities

From our initial successes on many
fronts, we are committed to expanding
the number of immersive experiences
available to students. Our experiences
will involve a triad—students, faculty, and
industry partners—rather than relying on
the traditional structures of internships or
faculty working with students. T is model
creates synergies that can accelerate
product testing and development,
provides deeper learning for our students,

and firmly connects them to professionals
within the industry in which they want to
establish their careers.

We have moved forward quickly with
this model in the key area of digital
media, a field in which the university has
already established itself as a rising star.
Tis digital focus is being spearheaded by
the Center for Media Design. T e center
coordinates a university-wide agenda
for digital technology that involves all of
our colleges. T rough its management,
research, and development leadership,
the CMD has provided a platform for
immersive-learning experiences for
students and applied research focusing on
digital media. T e CMD was established
as part of a $20 million grant from Lilly
Endowment Inc. Now a second $20
million grant has funded the creation of
four immersive-learning institutes.

T e first, the Institute for Digital
Fabrication and Rapid Prototyping, is
melding architecture, engineering, and
construction into a seamless digital
enterprise. It is bringing together
Indiana’s material suppliers—from
the limestone producers in Southern
Indiana to the steel mills of Gary—and
connecting them with designers and
students worldwide to expedite the
transformation of computer-generated
designs into finished products on almost
any scale.

As a forerunner to the institute,
director Kevin Klinger served as the
coordinator for Streams: Data Driven
Fabrications Connecting with Indiana’s
White River through the Virginia Ball
Center. T irteen students designed
multiple art installations using newly



released 3-D modeling sofware.
Manufacturers were then able to
download the students’ plans and create
the installations to spec for sites along
Indiana’s White River, from Muncie to
Indianapolis.

In some cases, the students machined
the parts themselves in the College of
Architecture and Planning’s Digital
Simulation Lab. T ey created permanent
and temporary installations, such as
sculptures, platforms, and walkways in
cultural centers, a state park, and a city
park near downtown Indianapolis.

“Tis is exciting because digital
fabrication is such a hot topic, one
that a lot of people around the country
are experimenting with,” Klinger says.
“T e process of designing, fabricating,
and building is being completely
transformed, and our students will be a
part of that transformation.”

T e creation of the Institute for
Intermedia and Animation has put
Ball State at the forefront of the three-
dimensional animation industry. Te
centerpiece of the institute will be an
animation studio that will immerse
students in the production of intermedia
art and 3-D animation.

To visually showcase the possibilities
inherent in this institute, John Fillwalk,
the institute’s director, put a new twist on
wireless technology by bringing traldc on
Ball State’s wireless network to life via an
interactive digital sculpture.

As people logged onto the network,
their activity appeared as sounds, colors,
patterns, or images. Students helped with
the outdoor sculpture, which was located
in the center of campus and consisted
of four projection screens, speakers, and
lights that broadcast interactive sound
and video produced as a reaction to the
amount of trallc on the campus’s 15
wireless zones.

“Our center is melding digital art and
music with wireless technology and
connecting students with professional
technical animators, fabricators,
presentation artists and designers, and
others,” Fillwalk says.

A third institute was shaped in part
by more than 25 students who created a
new high-definition film. Students from
theatre, music, and telecommunications
collaborated to write, act, and produce
the original work Mahd, which unveiled
the potential of the Institute for Digital
Entertainment and Education (IDEE).

Jessica KelJaber, the film's producer
and a telecommunications student,
said working in such an advanced
environment shaped her career goals.
She was able to contribute to a high-
definition film, work with the latest
equipment, and gain a foothold on her
career.

“I was able to work with professionals
in my field like Derek Hammer of
Hammer Motion Pictures and with the
newest hi-def camera from Canon, the
XLH1—a camera that few professionals
have had a chance to experiment with,”
Kelaber says. “T ere’s no doubt that the
project helped me find my calling and
define my career path.”

IDEE is serving as a production house
that will bring artistic vision to life and
provide Indiana filmmakers access to a
proven infrastructure and talent pool of
students like KeOaber. T e innovative
partnership will benefit our theatre and
telecommunications students, who will
be able to showcase their award-winning
talents on a daily basis to up-and-coming
filmmakers while building professional
and artistic relationships that will grow as
the students and filmmakers progress in
their careers.

“Tis institute is Janus-based—the
Roman god with two faces,” says Smith,
the film’s director and director of IDEE.
“One face is looking toward curriculum
and students, while the other looks
outward at commercial development and
the media world students will encounter
in the next few years.”

T e fourth institute, the News
Research Institute (NRI), will identify
and oler practical solutions to issues
impacting the news industry and its
consumers. NRI also will bring together
interdisciplinary groups of students,

DA INERYSUCCESS

faculty, and industry professionals to
help the news industry prepare for an
uncertain future, as well as to educate
upcoming journalists through rigorous
immersive learning projects.

“While still relevant in today’s society,
the news industry is grappling with a
rapid rate of technological advances
that is changing how consumers access
information,” says Roger Lavery, dean
of the College of Communication,
Information, and Media. “At the same
time, the industry also faces challenges
as newspaper readership drops, television
viewing becomes more segmented, and
traditional radio programming is battling
satellite options”

Immersive learning for all

T rough relevant immersive learning
that engages students in study abroad,
research, and intense in- and out-of
classroom experiences, and through a
university environment that is vibrant
and supportive, we believe we've
redefined education by creating a setting
unlike any other. T is defines our
priorities and our focus—a place where
undergraduates experience creativity,
energy, connections, and transformation
and where faculty are collaborators
energized by their students.

American writer, editor, and printer
Elbert Hubbard once said, “T e biggest
mistake you can make in life is to be
constantly afraid of making one”” Life
is about risk and rewards, pursuing
your passion, connecting with other
people, and creating synergy to take your
dreams to new heights. At Ball State, our
faculty take creative risks and encourage
their students to do the same through
immersive, real-life learning.

If Hubbard were alive today, | believe
hed embrace our sense of who we are
and where we're going. | believe hed also
find kindred spirits in our students and
faculty. m

Jo Ann M. Gora is president
of Ball State University.
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EDUCATION REDEFINED:

commitment to excellence, innovation

ow do you capture the essence of an institution, especially one with a rich heritage and exciting
H future? How do you express its spirit and personality? How do you convey the values and vision
of a leading public university steeped in tradition yet alive with innovation?

You do so by telling Ball State’s story, past, present, and future. e have a long tradition of innovation
that has consistently shaped and reshaped the university. In the late 1800s the five Ball brothers took a
risk by moving their fledgling glass manufacturing business to Muncie. By the early 20th century, they
were so successful they bought the Indiana Normal Institute and donated
the school to the state of Indiana.

From that private act of philanthropy grew the thriving public university
we know today as Ball State. Along the way we have changed both the literal
and figurative landscape.

Today’s campus incorporates the old and new, from the Administration
Building to the high-tech communications media building that will open in
2007. From five academic programs we have grown to more than 150. And
we continue to change the academic landscape through innovative, active
learning experiences. Elsewhere in this issue President Gora discusses how
Ball State is redefining academic excellence by creating in-depth immersion
experiences that are creative, collaborative, and intense. Ball State’s story is
clearly about a university on the move.

Last month we unveiled our new marketing tagline: Education Redefined.

T at tagline will be appearing everywhere, from billboards and television
commercials to admissions view books and our Web site. All of these
materials are designed to tell Ball State’s story as a dilJerent kind of
university, one that both challenges and supports its students.

We use word pairings that reinforce the distinctive qualities of the
university. “Tradition + Innovation” points both to the remarkable
past and the promising future. “People + Ideas” brings bright,
curious students together with energized and dedicated faculty who both challenge and collaborate.
“Te Village + T e World” connects our vibrant campus community with the global reach of our
students and alumni.

We use strong photography and cinematography to capture the beauty of the campus, the diversity
of our community, and the energy of the enterprise. Above all, we want to tell our story with authentic
voices. Our latest television spots, which may be viewed online at www.bsu.edu, feature current Ball
State students and faculty, sharing their stories of remarkable collaborative learning experiences. Te
excitement and pride they project are compelling.

Marketing campaigns and publications are only some of the ways we tell Ball State’s story. In our daily
lives as faculty, stall, students, and alumni, we all represent Ball State’s story.

In developing our new tagline, we met with a cross section of all of these groups. “Education
Redefined” clearly resonated with them. T ese two words distill much of what is distinctive about Ball
State and provide an opening line in telling our story.

Education Redefined is more than our tagline; it is our ongoing commitment to a tradition of
excellence and innovation.

Tom Taylor

Vice President for Enrollment, Marketing, and Communications
Ball State University
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Digital Storage

by H. O’Neal Smitherman

“Portable storage devices, such

as flash drives, and fixed storage

like iLocker that can be accessed

in immediate and flexible ways are

vital for a student’s advancement in

today’s educational environment.”
—H. O’Neal Smitherman

industrial society to an information society. T e evidence of

the shifs is touted in popular books like Te World is Flat and
Long Tail. T ese shifs are built upon the digital infrastructure of the
Internet and digital communications. A major component of the
infrastructure is storage. In this world, we all must have what George
Carlin calls “a place to keep my stull” Carlin was talking about a
home, but today we keep our “stull” in digital storage devices.

We need Web storage as a place to display our personal pages and
keep information, media, and other assets. In a digital world, we do
not exist without digital real estate. But in these early stages, we do not
know which kind of storage best suits our purposes. Is it online storage
or is it personal hardware that we carry with us and protect?

To answer this question, Ball State developed a research project that compares the use that our students make
of two dillerent types of digital storage. In the fall of 2005, all new incoming students were given one gigabyte
USB flash drives for their personal use. Further, all students were given two gigabytes of personal online storage
(iLocker) that is easily accessible from any Internet-connected device.

During the fall 2005 semester, e-mails with a link to a Web-based survey were sent to all Ball State students,
and more than 2,400 freshmen and upperclassmen responded. Around 80 percent of new and current students
reported that they first came to campus without a USB flash drive. Because new students were given a flash drive,
their ownership became nearly 100 percent, but almost 70 percent of the upperclassmen said they had purchased
one since arriving on campus. If their flash drive was lost or broken, 86 percent of freshmen said they would
replace it, indicating the devices have become an important part of campus life.

T he economy of the world is changing as we move from an
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faculty spotlight

T e most common uses of the flash
drive reported by students were to
store course-related papers, files, and
research. More than half also used the
flash drives to move files from one
computer to another and store personal
papers and photos.
One student wrote
in a comment
section: “I didn't
have a computer
of my own until
my last year in
school, which
was unfortunate
considering how
much the faculty
rely on not only
computers but the
Internet. My flash
drive saved my
life, or at least my
grades and sanity.”

USB flash drives
are physical objects

Despite elorts to publicize it, only
two-thirds of the students said they
had even heard of iLocker, on the
survey, and less than half of those

students had tried opening an account.

For the students using their iLocker

students can carry

around with them, but Ball State also
ollers students the option of a “virtual
flash drive” with iLocker. When a
student with an iLocker account logs
in to a computer in a Ball State lab, the
personal iLocker storage account will
automatically appear as an additional
computer drive. When not in a Ball
State computer lab, the student can
access the account using a Web
browser, such as Internet Explorer or
an FTP program.

T e iLocker accounts are password
protected, so files are secure. However,
the account user can choose to allow
files to be viewed or downloaded by
others by moving the files to one of
two special folders: one available only
within the Ball State community, while
a second folder allows outside access.

By the end of the first semester the
accounts were olered to the students,
more than 3,600 students were storing
439,000 files containing 352 gigabytes
of information. T is huge amount of
data represents just the potential of
iLocker.
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accounts, the most common

uses were similar to the USB

flash drive: storing course-

related papers and files, moving

files from one computer to

another, and storing personal papers
and photos. One student commented:
“I love the use of iLocker. It allows
me not to have to carry any sort of
disk or have to worry about leaving it
somewhere.”

Although we don't know the exact
content on the files being stored
on iLocker, looking at the trends in
the types of file extensions shows a
tremendous growth in the storage of
media type files over traditional text
documents.

As shown in the graph, over the
course of the semester, document files
showed a much slower level of growth
than common media files containing
photos, movie clips, and sound. An
equally dramatic rise happened for
files that have extensions related to a
very diverse and expanding group of
new sofware applications.

Portable storage devices, such as flash
drives, and fixed storage like iLocker
that can be accessed in immediate and
flexible ways are vital for students’
advancement in today’s educational
environment, which heavily depends

upon mass media, the transfer
of media content, and the
manipulation of media content
for presentations and the
sharing of knowledge.

We are currently in the early

stages of the use of mass media in

daily educational activities, but the
trend is clearly in the direction of more
dependence on electronic storage of
“stul]” in portable devices or easily
accessed virtual space (e.g., iLocker)
without the limitations of time and
place. At the university level, we need
to continue to provide the large digital
storage spaces available in products like
iLocker while encouraging our students
to purchase and experience the benefits
and possibilities found in portable
devices like flash drives. m

H. O’Neal Smitherman

is vice president of
Information Technology
and Chief Information
Officer at Ball State.

Photos by Ball State Photo Services; graph
courtesy of H. O’Neal Smitherman.



CONNECTION

Professional societies
plan meetings, events,
honor ceremonies

Board members have
convened to plan events
from an internship day to
upcoming award ceremonies.

CAP: Te College of
Architecture and Planning
hosted Continuing Education
Day, October 19, at the BSU
Indianapolis Center.

Robert Koester, William
Hill, and Bruce Frankel spoke
at the event.

FCS: Te Family and
Consumer Sciences Alumni
Society hosted its ninth
annual Career Mentoring
Day in October. Candie
Allen, 02, delivered the
keynote address. Allen is the

assistant product manager of
the Far East division for
Chicos.

Journalism: T e Journalism
Alumni Society board of
directors met September 30.
New ollcers were elected and
a new board member
introduced.

OUcers for 2007 are Brian
Hayes, '96, president; David
Knott, MAT1, vice president;
and Sarah Maisto, '96,
Alumni Council
representative. Sarah
Swan, '03MAQ5, is a new
board member.

T e board is working on
plans to initiate recognition,
professional development,
and mentoring activities. A
reunion is in the planning
stages for 2008 and there are

POST-ITS

Black Alumni Society: T e Black Alumni Society board
of directors will meet Saturday, December 2, at noon in the
Alumni Center. T e agenda will include planning for their
next reunion, set for Friday through Sunday;,

August 3-5, 2007.

Nominations for Outstanding Black Alumni are being
accepted by the Alumni Association.

Class of 1957: T e Class of 1957 social committee will meet
T ursday, November 2, at the Alumni Center. T e committee
will discuss plans for their 50th Anniversary Reunion, set for
T ursday and Friday, June 14-15, 2007.

Chicago Area Alumni: Alumni from the Chicago area
will gather for the annual Rock Bottom Brewery outing in
Chicago, Monday, December 11, from 5:30-8:30 p.m. Cost is

$10.00 per person.

Men’s Basketball: A pre-game outing will be Monday,
November 27, for the game against Georgetown. T e outing
will be from 5:00 p.m. to 7:00 p.m. at Clyde’s of Gallery Place,
located in the Verizon Center, in Washington, D.C.

Navigators: A reunion is scheduled for Navigator alumni,
Friday and Saturday, June 22-23, 2007. T e planning

committee includes Patrick Daniels, '80; Robin Tyner, "77;
Gary Burriss, '78; and Keith Luers, '80. More information

will follow.

Alumni join Bluffton parade

The Adams-Wells Alumni Chapter participated in the Bluffton
Street Fair Parade, September 19. Charlie Cardinal joined in

the festivities.

plans to participate in Alumni
Association regional outings
in the coming months.

Dean Roger Lavery
presented an update on the
College of Communication,
Information, and Media. Te
new communication and
media building, joining the
Art and Journalism and
E.F. Ball buildings as part of a
complex, will be finished next
summer.

Journalism graduate
assistant Doug Blemker gave
an update on Phoenix, the
alumni tabloid, and on the
department Web page.

T e next board meeting
will be Saturday, January
27,2007, at the Alumni
Center. Nominations for the
Journalism Hall of Fame,
Outstanding Journalism
Alumni, and Outstanding
Young Journalism Alumni
awards are being accepted.

MCOB: Te Miller College
of Business Alumni Society
board of directors will meet
T ursday, November 16, at

3:30 p.m. in Indianapolis.

T e agenda will include
the expansion of the board’s
membership and initiatives
for 2007.

NREM: T e Natural
Resources and Environmental
Management Alumni Society
board of directors will meet
Wednesday, November 8, at
the Alumni Center.

Following the meeting a
reception for NREM alumni
and friends will take place in
Williams Lounge on the lower
level of Emens Auditorium.

T e reception will begin at
5:30 p.m. and conclude at
6:45 p.m. for the Jack Hanna
program in Emens. Te
program begins at 7:00 p.m.

Te NREM Internship Day
is scheduled for Tuesday,
January 23, 2007. Alumni who
are interested in representing
their employers can contact
the Alumni Association.

Nursing: Te Nursing Alumni
Society board of directors will
meet Tuesday, December 12,
at 5:00 p.m. at the Alumni
Center. A dinner will follow at
6:00 p.m.

Ball State Alumnus/November 2006 13




T e society has elected
board members for the
2006-07 academic year.

T ey are: Mary Buckley, '94,
president; Kathy Hutson,
"80MAB82AS92, vice president
and Alumni Council
representative; and Mario
Contreraz, '04, secretary.
Connie Mclntosh, '89, is past
president.

Need more event
information?

Visit us online or
contact the

Alumni Association

See the Alumni Upcoming
Events Calendar on page 33 for
a complete list of events or
go online to
www.bsu.edu/alumni/events

Alumni Association
Contact Information
phone: (765) 285-1080

toll free: 1 (888) I-GO-4-BSU
fax: (765) 285-1414
e-mail: alumnil@bsu.edu
Web: http://www.bsu.edu/alumni
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T e fall Nursing Pinning
Ceremony is set for Saturday,
December 16, at 7:00 p.m.,
in Emens Auditorium.
Tirty-eight graduates will be
honored.

In August, the society
olcially changed its title
from the Nursing Alumni
Association to the Nursing
Alumni Society.

Alumni chapters
attend meetings,
prepare for events
Chapters have kept busy

events. Schedules include a
bowling event, a shopping

Science Central outings.

with plans for fall and winter

trip, and the annual TGIF and

Alumni Association honors
spring sports coaches

T e Alumni Association has announced seven spring sports
high school Coach of the Year awards. T e award is presented
to Indiana high school head coaches in all IHSAA-recognized
sports.

Recipients are recommended and selected by colleagues
throughout the state and Ball State athletics representatives.
Tis year’s recipients are: Ken Hittson, '88; Tom Knudson,
'81; Kathy Kinghorn, '77; Paris Seibold, '78; Bill Mattingly,
'76; and Robert Shinkan, "75.

With a career coaching record of 115-35, Hittson, boy’s
track coach at Richmond High School, led his team to an
undefeated dual meet season. Prior to coaching at Richmond,
Hittson coached at Shenandoah High School for 15 years and
was selected as White River Coach of the Year five times.

Fort Wayne Northrop High School’s girl's track coach,
Knudson, has led his team to six Indiana State Track and
Field Championships in a row, from 2000-05, including
being named the 2006 State runners-up. He was voted
national coach of the year and state coach of the year by the
Indiana Coaches of Girls Sports Association and the Indiana
Association of Track and Cross Country Coaches.

With a 10-4 season record, Kinghorn, girl’s tennis coach at
Indianapolis Arsenal Technical High School, led the Titans
to the IPSAC conference title for the sixth year in a row. She
coached the number-one singles player, Kelly Fritz (21-1).

Seibold, sofball coach at Huntington North High School,
was honored as the NCC sofball coach of the year and
coached the North All-Star team this season. With a 23-1
win-loss record, the Vikings won conference and sectional
championships.

Indianapolis Cathedral’s boy’s golf coach, Mattingly led
the Fighting Irish to a 123-17-2 overall record, and to the
state tournament. T e team garnered five tournament wins,
including the Indianapolis City championship, and advanced
to the state finals.

Shinkan, baseball coach at Munster High School, led his
team to a 23-11 record. T e team became sectional and
regional champions and won the first game of the semi-
state tournament, advancing to the final four in Class 4-A
competition.

Adams-Wells: T e Adams-
Wells Alumni Chapter
board of directors will meet
Wednesday, November 15, in
BlufFon.

Chapter members and
their families participated
in the Blu®Fon parade in
September and a highway
clean-up in October.

A new family bowling
event is scheduled for
Sunday, February 11, 2007
at the Bowling Center in
BlufFon. Fred HoOman,
'87, will coordinate the event
with Holly Mahnensmith,
'92MAE96; Bob Goulet, '81;
and Stan Kunkel, '78. More
information will follow.

Michiana: T e Michiana
Alumni Chapter board of
directors will meet Monday,
November 13, in Elkhart.

T e chapter will host its
annual Woodfield Shopping
Trip Outing Saturday,
December 2.

Northeastern: Te
Northeastern Alumni
Chapter will form a
scholarship committee in
January.

T e chapter has elected
Russ Hire, '88, as president,
and John Martin, '90, as vice
president for the 2006-07
academic year. T e following
have been elected to the
board: Karen Francisco, '82;
Cal Lee, '60; Matt Momper,
'83; Eric Olson, '83; Je[
Smith, '81MPA85; Kaylene
Smith, '90; and Mike
McMillen, '67, who will
serve as the Alumni Council
representative.

Plans are underway for
the group’s annual TGIF and
science central outings in
February.



don't miss these

UPCOMING EVENTS

2006-07 Alumni Association Legacy Scholarship Recipients

The Ball State Alumni Association selected 50 students to be recipients of this year’s Legacy Scholarship. The scholarships are
awarded to students who are the children or grandchildren of Ball State alumni, to show appreciation to alumni who have
contributed to the enrichment and growth of Ball State through active membership in the Alumni Association. Legacy
Scholarship recipients for 2006-07 are (Front row): Gwen Hess, Steve Kuepper, Michelle Armand, Jessica Probst, Josh Jones, Pete
Schaffner, Erika Kroening, Erika Martin, Elizabeth Childress, Sarah Kanyer, Sarah Davis, and Alexandra Fouts. (Middle row): Ryan
Robertson, Bryan Shipley, Derek Wilson, Dane Wilson, Nicole Irvin, Ben Karwoski, Stacy Cary, Janelle Hobson, Amanda Boger,
Sarah Rodman, Priscilla Ervin, Ashley Schultz, Stephanie Hamilton, Keaton W.Wooden, and Erin Whitfield. (Back row): Drew
DeHaven, Alli Hilles, Michael Niezer, Jay Weeks, Jon Broyles, Kendra Prather, Sarah McColley, Sam Morris, Andrew Gibson, Carinne
Sitler, Wesley Scott, and Ellen Gilmer.
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2006 Participating Locations

909 Grille

909 N.Wheeling Ave., Muncie
www.909grille.com

10% off meal purchase
(excludes alcohol)

Abby Candles

4201 N. Old St.Rd. 3, Muncie
www.abbycandles.com

15% off in-store purchase

Albany Golf Club

1100 E. Golf Course Dr., Albany
18 holes with cart; $23-weekdays;
no holidays

Crabtree Photography

4721 N.Wheeling Ave., Muncie
www.crabtree-photography.com
50% off session & 24 free wallets

Crestview Golf Club

3325 S.Walnut St., Muncie
18 holes with cart:
$22—Mon.-Fri.; $25—Sat.-Sun.

Dairy Dream of Albany, Inc.
805 W.Walnut St. (SR 67), Albany
10% off purchase; $3 off any

ice cream cake

Dairy Queen

of Muncie/Yorktown

3820 W. Bethel Ave., Muncie
700 E. McGalliard Rd., Muncie
3201 S. Madison St., Muncie
9135 W. Smith St., Yorktown
10% off purchase; $3 off any

ice cream cake

Dandelion’s Flowers
and Gifts

120 S.Walnut St., Muncie
10% off all in-store flower
purchases

Domino’s Pizza

811 W. McGalliard Rd., Muncie
Buy any pizza at regular menu
price, get any second pizza of
equal or lesser value free

Great Deals

Coupon Magazine

2922 Harbur Blvd., Anderson
www.greatdealsmagazine.net
15% off advertising purchase

Holiday Inn Express

4201 W. Bethel Ave., Muncie
www.hiexpress.com/munciein
Special discount on hotel rooms

Hot Heads Hair Design Team
1300 W. McGalliard Rd., Muncie
10% off all regular services and
retail hair care products

Incredible Yogurt

3804 W. Bethel Ave., Muncie
Buy one waffle cone, get one free
(toppings extra; one offer per
customer per visit)

mt cup

1606 W. University Ave., Muncie
www.mtcup.com

tall beverage for the price of a
small beverage

McDonald’s Kennel
3012 S.Hoyt Ave., Muncie
10% off boarding

Mancino’s Pizza & Grinders
4116 W. Bethel Ave., Muncie
10% off purchase (excludes alcohol)

Pete’s Duck Inn
721 W.Walnut, Albany
10% discount (excludes alcohol)

Pizza King

All Muncie locations

Free order of breadsticks with
purchase of any 14” or 16" pizza

The Player’s Club

6610 W.River Rd., Yorktown
www.theplayersclubgolf.com
20% off greens fees & carts
(not valid with other offers)

Pure Fact Water and
Coffee Service

14141 W.McKnight Dr.,
Yorktown

www.purefact.com

30 day FREE trial on water and
cooler; 10% discount thereafter
on all goods & services; delivers
in areas in Indiana and Michigan
(excludes deposits & taxes)

The Putting Cup
1410 E. McGalliard Rd., Muncie
$.50 off 18 holes of miniature golf

Red Sun Buffet

1505 N.Wheeling Ave., Muncie
10% off buffet (dine-in only; not
valid with any other offer)

Standt’s Fine Jewelry

200 N. Walnut St., Muncie
www.standts.com

25% off jewelry items (excludes
repairs, class rings, and crystal;
not valid with other discounts)

Superior Linen
900 W. Willard, Muncie
25% off services

Sylvan Learning Center
3705 N.Briarwood Ln., Muncie
1607 S. Scatterfield Rd.,
Anderson

11740 Brook School Rd., Fishers
www.educate.com

$50 off skills assessment

Szechuan Garden

1312 W. McGallliard Rd., Muncie
10% off dinner meal only (not
valid with any other discounts or
coupons)

Tan U Very Much

5200 W.Bradburn Dr., Muncie
(Just west of WalMart North)
www.tanuverymuch.com

Free tan with first visit

Thomas Framing & Art
2509 N.Walnut St., Muncie
21% off custom picture framing

Use Your Ball State Alumni ID CARD Today!

Visit the Ball State Alumni Association Monday through Friday from 8:00 a.m.-5:00 p.m. to get your photo ID.
Contact the Ball State Alumni Association for more information: (765) 285-1080 toll-free: 1 (888) I-GO-4-BSU
e-mail: alumnil@bsu.edu on the Web: www.bsu.edu/alumni.

Alliance World Coffees, Inc.
5601 W. Jackson St., Muncie
www.awcoffees.com

10% off coffee & merchandise

American Drycleaners
3005 W. Jackson St., Muncie
25% off services

Ashcraft Jewelers

525 E. McGalliard Rd., Muncie
20% off merchandise (excludes
Jjewelry & watch repairs, class
rings, & Swarovski crystal; not
valid with other discounts)

Baskin Robbins

1905 W. McGalliard Rd., Muncie
2 West Honeycreek, Terre Haute
www.baskinrobbins.com

10% off purchase; $3 off any ice
cream cake $15 or greater

Batteries Plus

4101 N.Wheeling Ave., Muncie
10% off purchase

Classroom Connection

728 S.Tillotson Ave., Muncie
10% off in-store merchandise

eCampus.com—Discount
Books and Textbooks
www.eCampus.com

5% discount—enter code
“BSUA2004" at checkout

Eva’s Pancake House
8424 S.St.Rd. 67, Pendleton
831 Broadway, Anderson
4008 W. Bethel Ave., Muncie
10% off any meal; not valid on
kid or senior menu

FB Fogg

418 E. Main St., Muncie
www.fbfogg.com

Free cabbage rose

Framemakers

3413 W.Fox Ridge Ln., Muncie
www.framemakersmuncie.com
20% off custom framing

(not valid with special offers)

Gordy Fine Art & Framing Co.
224 E. Main St., Muncie
www.gordyframing.com
15% off picture framing

Maplewood Golf Club
4261 E.Co.Rd.700 S., Muncie
20% off (not valid with other
specials)

Midas Auto Service

1901 N.Broadway Ave., Muncie
www.midas.com

$5 off any oil change; 15% off
parts; free tire rotation

Mulligans Restaurant
3325 S.Walnut St., Muncie
10% off meal purchase
(excludes alcohol)

Muncie Children’s Museum
515 S. High St., Muncie
www.munciechildrensmuseum.
com

20% off gift shop purchases

Papa John’s

2714 N.Wheeling Ave., Muncie
2123B S. Madison St., Muncie
2040 S. Scatterfield Rd.,
Anderson

Buy a L or XL pizza at regular
menu price and get a M one-
topping pizza free (not valid with
any other offers; one coupon/
discount per customer per visit;
carryout only)

Paul’s Flower Shop
2215 S. Madison St., Muncie
10% off all local orders

Pazols Jewelers

125 S.Walnut St., Muncie
www.pazols.com

20% off in-stock merchandise;
free jewelry cleaning and/or
inspection (some exclusions
apply)

The Roberts Hotel
(featuring The University
Club Restaurant)

420 S.High St., Muncie
www.TheRobertsHotel.com
25% off hotel room and/or
10% off at The University Club
Restaurant

Rose Carpet &
Upholstery Cleaning
1600 N.CR 563 E., Selma
10% discount

Rosie’s Custom Frames
752 S.Tillotson Ave., Muncie
15% off custom framing &
giftitems

Scotty’s Brewhouse

1700 W. University, Muncie
302 N.Walnut St., Bloomington
Wabash Landing,

352 E. State St.,W. Lafayette
10% off food purchase only
Mon.-Wed. 11a.m.-3 p.m. (dine-
in only; cannot be combined
with other offers, discounts,

or promotions; discount for
cardholder only)

Skyline Chili

700 S.Tillotson Ave., Muncie
6689 E.82nd St., Indianapolis
3524 W. 86th St., Indianapolis
7757 E.Washington St.,
Indianapolis

8345 US 31 South, Indianapolis
2313 Conner St., Indianapolis
FREE classic cheese coney with
$5 meal purchase

Tom Cherry Muffler
321 W.8th St. Muncie
15% off exhaust/brake service

Ultra Image Suntanning
409 N. Martin, Ste. 1, Muncie
www.ultraimagetanning.com

6 tans for $16 and 10% discount
on lotions (not valid with any
other offer or discount)

Van Deusens Family
Hair Salon

2027 S.Madison St., Muncie
10% off all services and retail

Vince’s Restaurant

5201 N.Walnut St., Muncie
www.vincesattheairport.com
10% off Mon.-Thurs. (not valid
with any other offer)

Vogue Cleaners
All Muncie locations
10% off all drycleaning

White River Landing
117 W. Charles St., Muncie
Free soft drink with purchase

BSU Rec Pass

Recreation Programs, BSU
*Access to recreational facilities
with annual fee

University Libraries, BSU
**Library Privileges



reating Soy

sts love karaoke and dancing,” says Tina Mclintosh,
er and CEO of Joy’s House, an adult day center for the

y and disabled. “"T ere’s something magical about music.
ho can't remember their name ofen remember a gospel




on the scene

“We all had a journey before we came here. We ty to get to know the
people they've been all their lives, not who they ate when we meet them.”

Mcintosh realized the importance of adult day centers
during her freshman year at Ball State as a member of
Delta Zeta sorority. She volunteered at Muncie’s Alpha
Center, one of Indianas elderly care facilities, where she
worked one-on-one with Alpha Center participants.

T e experience, MclIntosh says, opened her thoughts to
new perspectives on life and friendship. “I felt a strange
connection with the population there,” she says. “I was
drawn to adult day care.”

Serving as president of Delta Zeta during her senior
year, Mclntosh learned leadership skills that would later
assist her in creating and managing Joy's House. Afer
receiving her bachelor’s degree in English in 1994 and her
master’s in college student personnel in 1995, from Ball
State, MclIntosh began working as an event coordinator
for Easter Seals Crossroads Rehabilitation Center in
Indianapolis. Events in her personal life ultimately drew
Mclntosh back to adult day services.

In 1998,
Mcintosh’s
father, Frank
Prather, was
attacked and
beaten. “We
had to put my
dad, at age 49,
in a nursing
home,” says
Mclntosh,

the eldest of
three children.

Teincident
Tina McIntosh shares memories resulted in
with guests at Joy's House. Mcintosh

putting her

career as an event planner on hold and establishing Joy’s
House. It was a spiritual awakening for her. “We all feel gut
instincts. | finally started listening to mine,” she says.

To help her vision become reality, Mclntosh first formed
what she refers to as a “circle of friends,” people in her
life willing to oler their time and support. She secured
financial backing from individuals, creative corporate
partnerships, and foundations.

Mclntosh spent the next year laying the groundwork for
the facility, including finding an appropriate name. Afer
conducting a focus group, McIntosh knew that “house”
should be part of the name but was unsure about the rest.
“Teword ‘joy’ came to mind one day and it was perfect,”
Mclntosh says. “It encompasses the exact emotion that we
enjoy bringing to others.”

Joy’s House is in its seventh year of operation and today,
Mclntosh’s father, who has fully recovered from his injuries,
attends special events there. He also conducts a support
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group for people who, like himself, suCer from Ankylosing
Spondylitis, a form of arthritis that alects the spine.

Mclntosh fills her workday focusing on the business
side of Joy’s House. “We host a handful of special events
throughout the year which help us share the mission of
Joy’s House, introduce new people to our service, and raise
funds,” she says. She also serves as vice president for the
Indiana Association of Adult Day Services, helping spread
the word about similar centers across the state.

No matter how busy she is, MclIntosh makes time to
become acquainted with her patrons. “We work together
and play together everyday,” she says. Part of the facility’s
responsibility, MclIntosh says, is making the experience
relevant for each participant. “We all had a journey before
we came here. We try to get to know the people they’'ve
been all their lives, not who they are when we meet them.”
She olers an example: “Mr. Jason is in his 80s and has
Alzheimer's, but he was once active in his church and
coached wrestling. We help him relate to those earlier days.”

Reports from the Alzheimer’s Association indicate that
more than 70 percent of people with the disease live at
home where family and friends provide care. According
to Mcintosh, statistics suggest that nearly one of every
four people in the nation is a caregiver, and the number is
growing. Day centers like Joy’s House are filling a need for
aging adults to participate in a social environment, while
allowing caregivers temporary relief.

A guest’s day at Joy’s house includes meals, snacks,
activities, special events, and basic personal assistance. For
elderly or disabled individuals needing minimal personal
care, Joy’s House has become a cost-e[Jcient alternative to
nursing homes and in-home care. A scholarship fund exists
to help individuals with supplemental funding. “We've never
turned individuals away because they can't alord it,” says
Mclntosh.

Joy’s House helps its clientele recall pleasant past
memories. “When | ask our guests to tell me about their
lives, they don't brag about the hours they've worked or
things they’ve sacrificed,” MclIntosh says. “T ey tell me
about their favorite memories—travels, the day of their
wedding, the birth of their children, family meals around
the dining room table, artwork, their pets, gardening—the
things that really matter in life.

“And I feel like I have finally started to listen to those
words and to capture them in my daily life,” says McIntosh,
a wife and mother of two children. “I play with my kids
more, | laugh with my husband, and | do my best to make
sure that my spirituality and the people I love are at the top
of my list” m

Tina Mcintosh received the Ball State Alumni Association Graduate
of the Last Decade (GOLD) Award in 2001.
Photos in this feature are courtesy of Tina MclIntosh.



CAMPUS

Trustees approve new residence hall, student center updates

T e Ball State board of
trustees has approved the
hiring of architects and
funding for the construction
of the North Residence Hall
on Neely Avenue, north of the
existing Studebaker Halls, and
upgrades to the L.A. Pittenger
Student Center.

T e new residence hall will
house approximately 600
students in double-occupancy

rooms clustered around
semiprivate baths and a
limited number of single-
occupancy rooms with private
baths.

T e hall has an estimated
cost of $43.5 million and will
be financed through university
housing and dining renewal
and replacement funds. It will
be designed by CSO Schenkel
Shultz of Indianapolis.

Ball State remains in spotlight

University repeats ‘Best in Midwest’ honors

T e Princeton Review, a New York-based educational services company, has honored Ball State as
one of the “Best Midwestern Colleges.” T e online publication profiles public and private schools that
uphold the value of the “best” distinction. Ball State debuted as a “Best Midwestern College” in 2005.

Earlier this year, Ball State was cited by the Princeton Review as one of the “Best 150 Values”
among the most academically outstanding colleges in the nation. T e publication praised Ball State’s
nationally recognized programs in architecture, entrepreneurship, journalism, speech pathology,
and telecommunications, in addition to excellent and popular programs in business administration,
criminal justice, and education.

T e low cost of tuition, recent increases in financial aid, and success in building a sense of
community also contributed to earning the ranking.

T e Estopinal Group,
JeOersonville, has been hired
as architect for the Student
Center renovation. Te
estimated cost is $14.5 million
and will be financed from
the university student center
repair and renewal fund.

T e student center was
built in three stages between
1952 and 1961, and very few
changes have been made since.

Entrepreneurship program ranks among nation’s best

T e undergraduate entrepreneurship program in the Miller College of Business is ranked among
the top ten in the nation by U.S. News and World Report.

In the 2007 Best Colleges issue of U.S. News, the Entrepreneurship Center, under the direction
of Larry Cox, is ranked sixth, ahead of such notable business schools as the University of Arizona,
University of Michigan-Ann Arbor, University of California-Berkeley, University of Texas-Austin,
and University of North Carolina-Chapel Hill.

Finance program gains notice for teaching quality

Te Miller College of Business finance program ranks 11th nationally in a new study gauging
teaching quality.

T e honor study, “A Ranking of Teaching Quality in Finance Departments Based on Contributions
in Financial Education Literature,” was conducted by two Western Kentucky University finance
professors and was published in the spring 2006 issue of Advances in Financial Education.

CASE honors interactive student recruitment Web site

Ball State’s interactive student recruitment initiative using blogs and podcasts continues to attract
national attention.

Te Council for Advancement and Support of Education (CASE) bestowed a silver Circle
of Excellence Award upon Ball State in the Web site category for its Experience Ball State site,
www.bsu.edu/reallife.

T e site olers interactive multimedia experiences that allow students to post weekly updates of
text, photos, audio, and video.

In addition to replacing
plumbing, mechanical,
and electrical systems, the
comprehensive project will
include enhancements to
more visible features, such as
windows, elevators, interior
finishes, and ceilings.

Te entrance will be
redesigned to improve the
usability, function, and meet
Americans with Disabilities
Act standards.

Immersive learning
projects move
to Muncie loft

Ball State will house student
immersive learning programs
focusing on the development
of high-definition
entertainment products,
digital art, and digital
fabrication in a lof in
downtown Muncie.

T e research and education
center for the Institute
for Digital Entertainment
and Education (IDEE),
the Institute for Digital
Intermedia Arts and
Animation (IDIAA), and
the Institute for Digital
Fabrication and Rapid
Prototyping (IDFRP) moved
into the recently remodeled
space in September.

Te facility will be the site
of workshops, seminars, and
experiments with new types
of media, and will bring top
researchers and executives
from various industries to
Muncie.

T e new center also will
serve as a part-time gallery,
featuring exhibitions,
screenings, and performances
of innovative art forms
through the IDIAA.

T e site will allow Ball
State to showcase traditional
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Ba" State — Did you know?

Capturing its 18th regional Emmy Award this fall, Ball State has

been nominated 50 times for the honor since 2000.

and new student-created art
forms including video, music,
and interactive works. Plans
also call for digital television
screens to be displayed in
windows on the ground floor
to showcase students’ creative
works.

T e institutes are a result of
a $20 million grant from the
Lilly Endowment to fund the
Digital Exchange, an initiative
expanding opportunities
for students to participate
in innovative, immersive,
educational experiences. Te
institutes and the Muncie
center are administered by
Ball State’s Center for Media
Design (CMD).

J-IDEAS produces DVD
to help high schools

Ball State is distributing
an educational DVD that
focuses on advertising and
marketing to help high school
journalists and instructors
improve the finances of their
publications.

Business of High School
Publications: An Introduction
to the Business-Side Issues of
Student Media is a 75-minute
DVD that was produced
in partnership with Ball
State’s Teleplex and includes
information on advertising,
layout and design, marketing,
distribution, finance, and
career planning.

Te DVD was funded by
the Ethics and Excellence in
Journalism Foundation, and
is one of four educational
DVDs created.

Earlier this year, Our Living
History: A Celebration of
Our Constitution won a 2006
Silver Telly Award.

T e center has distributed
about 10,000 DVDs to
schools and teachers
nationwide.
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Innovation Center
to train educators

A center to train future
educators has been established
by combining nationally
ranked programs from the
Teachers College, the College
of Architecture and Planning,
and the Miller College of
Business.

Te Center for School
Innovation will have three
main functions. T e first will
be to train school leaders
through the university’s
entrepreneurship and
educational leadership
programs, and eventually
oler a degree program that is
currently under development.

In conjunction with the
university’s Building Better
Communities initiative, the
center’s second function
will be to take its expertise
to communities interested
in establishing new school
options including traditional
public, public charter, and
private schools.

T e third function will be to
tap into the resources of the
College of Architecture and
Planning and the Center for
Energy Research, Education
and Services (CERES) to help
students and clients make
informed decisions regarding
facilities.

Te center’s first
program, the Institute for
Entrepreneurial School
Leadership, was olered this
fall at the Ball State Center in
Indianapolis. Twelve school
leaders from across Indiana
are meeting to explore such
topics as entrepreneurial
thinking and leadership,
innovative curriculum
models, increasing student
achievement, creative and
elective financing, and
strategic planning.

A “crown jewel”
has been installed in
Ball State’s world-
class Music Instruction
Building, thanks to a $1
million gift from David
and Mary Jane Sursa.
Installation of Opus
45, a 50-stop pipe organ

Ball State Photo Services

traditional church setting.

Pipe organ provides “crown jewel”
for world-class music venue

with rich woodwork and a three-manual terraced console,
was added to the Sursa Performance Hall this fall. The
elaborate instrument was built by Goulding and Wood in
Indianapolis. The organ is the first they have built outside a

The organ’s pipes, at the back of the stage, are encased
in wood that blends with the hall’s existing woodwork. The
terraced console, which can be stored offstage, is patterned
after French organs of the late-19th century.

Co-directors for the
center are Rodney Davis,
'69MAE70, associate dean of
the Miller College of Business;
Robert Koester, director of
CERES; and Roy Weaver,
'68MAE71, dean of Teachers
College.

University takes
home two regional
Emmy Awards

Ball State added to its
Emmy Award collection by
bringing home two statuettes
from the 37th annual awards
ceremony in September.

T e Emmys won this year
bring the university’s total to
18 over the past six years, 14
in professional categories.

Recipients include Julian
Dalrymple, '06, in the public
service announcement
category for “ T ink Smoking
is Sexy?” and Bill Bryant, '86,
Teleplex producer/director,
and Jason Higgs, Teleplex
graphic designer, in the
commercials category for
“Super Fan”

MSNBC partners
with student media

Ball State is partnering
with MSNBC, creating
opportunities for student-
produced stories and
student journalists to
appear on the national
cable news network. Under
the agreement, students
working for NewsLink
Indiana, the university’s
converged news project,
and NewsWatch, the
student-managed cable
news program, will be able
to e-mail their news stories
directly to MSNBC.

NewsWatch and
NewsLink Indiana share
production and newsroom
facilities in the Ball
Communication Building.
T ey collaborate with
student media, including
WCRD-FM, the university’s
student-run radio station,
and T e Daily News, the
university’s daily newspaper,
in addition to other student
media outlets on news and
information productions.




beyond the classroom

HOMECOMING:

MEERS TO &0 YWEARS!

—————— : he Ball Teacher’s College 1927

I Orient recorded the following

account of our first Homecoming,

occurring in the fall of 1926: “A large
crowd cheered the Hoosieroons (later
named Cardinals) to victory in their first
Homecoming game. Scoring started six
minutes afer play started, with Shields
going over for the touchdown afer
brilliant end runs and line plunges by
the entire backfield. T e work of Captain
“Al” Shumm was very noticeable in this
game, for it was his fighting spirit that led
indirectly to the scoring and the holding

The football game has been the of the opponents.”

focal point of Homecoming since T e final score: Hoosieroons, 13,
1926. The first team (immediately Hanover, 0.

above) defeated Hanover, 13-0. By its second year, Homecoming

had become a fixture. According to the
1928 yearbook, “All organizations on
the campus gave their loyal support...
in order that the alumni of the college
might realize the growing spirit of
‘welcome’ which dominates the campus,
both among professors and the students.”
Red and white streamers and signs
decorated campus and its buildings.
Alumni who returned enjoyed a lunch,
followed by a parade through downtown,
— ) and a football game that ended with the
Homecomingisaspecial  ggsjeroons defeating Defiance College,
time each year foralumni 57_19 A dance in Ball gym closed the
to return to their alma festivities.
mater for reunions, award Te first two Homecomings set
presentations, aT“?' a precedent for what has continued
weekend of festivities. throughout the 80-year span of

Eugene White (upper , celebrations. Since 1962, Ball State
left) was one of last years has enjoyed Homecoming festivities
Distinguished Alumni 10y g

planned by a student steering committee,

Award recipients. .
P complete with an assortment of events

2006 Homecoming Events
Monday Tuesday Wednesday Thursday Saturday

Decorating Contests Talent Search Music on McKinley Air Jam Alumni Awards Dinner Royalty
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beyond the classroom

for students, faculty, stald, alumni, and
the community of Muncie.

T e parade, football game, and royalty
coronation have been mainstays, but
other events have come and gone from
the agenda. Some, like attempting the
world’s longest conga line, achieving
the world-record kissing attempt, or
stuldng a record number of people into
a phone booth, were in keeping with
the times. Others—a bed race, Air Jam,
and Scholarship Talent Search, to name
a few—nhave been staples for more than
two decades.

Homecoming weekend would not
be complete without honoring our
exceptional graduates. For many years
we've been doing just that, and our 2006
Distinguished Alumni Wil Davis, Jane
Hardisty, and Chuck Lazzara led the cast
that also included Benny and GOLD
award recipients.

Tis year, during the week of October
16-21, we participated in games,
experienced fine entertainment from
our students, heard music on McKinley
complete with fireworks, and enjoyed
the traditional bed race, parade, pre-
and post-game celebrations, and the
football game.

Although the outcome of the game
didn't favor the Cardinals—Western
Michigan won 41-27—the spirit
continued in the tradition established
long ago. We brought together a campus
and its alumni, and embraced the
Muncie community as we cheered
80 years of Homecoming. W

The parade dates to the 1920s and
has included floats, bands, campus,
community,and alumni involvement.

Student activities have
preceded Homecoming Day
since the early 1960s. World
record attempts, the Fun Run, a
bed race, Air Jam, Musical Revue,
and relay games through the
years are depicted here.
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WES JANZ
Outstanding Teaching Award

“Being a professor is a great opportunity—it’s a life of asking
questions,” says Wes Janz, associate professor of architecture
and the 2006 Outstanding Teaching Award recipient.
Explaining his approach to teaching, Janz says, “I'm not a
teacher who believes I'm the expert or authority. | try to help

students find their path to knowledge, [a path] that will be important as they do their life’s
work.”

Janz engages his students through immersive learning, coordinating local and overseas
projects, and providing larger perspectives on real-world issues and concerns. “I'm
trying to find questions, and approaches to those questions,” he says. “T e world can be a
problem-solution place”

One elort through which Janz has involved students is the design-build projects in
Sri Lanka and Buenos Aires, Argentina. He also is co-director of CAPAsia, a ten-week
field study focusing on custom-developed, collaborative design, and planning projects in
South Asian cities. Next semester, Janz will be a fellow with the Virginia B. Ball Center for
Creative Inquiry, leading a group of students to study homelessness, shelter possibilities,
and waste use, locally and globally.

Recently, Janz received a $10,000 grant from the Ruth Mott Foundation and the
Research Institute of the Genesee County Land Bank. “"T e grant is supporting my work
with graduate students in Flint, Michigan on how to reduce the amount of waste that is
taken to the landfill when a house is torn down,” he says.

Janz explains his approach to teaching through his chosen field. “Architecture is a
means, to me, to have my colleagues and my students, and even myself, figure out who we
are and who we should be in the world.” m

ROBERT KOESTER
Outstanding Administrative Service Award

Robert Koester intended to teach at Ball State for one year; but a
combination of exceptional students, colleagues, and opportunities
in administration have kept him at the university for 32 years.
T e recipient of the 2006 Outstanding Administrative
Service Award, Koester is the Director of the Center for Energy
Research, Education, and Service (CERES), chairman for the
Ball State Council on the Environment (COTE), and professor of
architecture. He earned his bachelor’s degree in architecture from the University of
Kentucky and his master’s degree from Rensselaer Polytechnic Institute.

Koester continues on page 24

Honoring
Ball State’s
professors

Ball State honored
eight faculty members
in August for their
dedication and
contributions to the
university and its
students. The recipients,
selected by their
colleagues, each received
a monetary award
from the George and
Frances Ball Foundation
and a plaque from the
Alumni Association to
commemorate their
achievements.

The faculty,
representing diverse
departments, have a
combined total of more
than 137 years of service
to the university.

Photos for this feature by
Ball State Photo Services.

Ball State Alumnus/ November 2006 23



college close-up

Koester continues

Koester views his
administrative post as an
opportunity for action.
“Working across
disciplinary lines, I've been
able to make things
happen,” he says.

One way his position as
an administrator overlaps
with his teaching is when
students choose from
CERES courses,
workshops, and retreats.

As a professor Koester
enjoys interaction with
students and views
teaching as “an
opportunity to learn.
Tere’sachallenge in
teaching. You walk the line
between creative enterprise
and technical enterprise.”

In his teaching, Koester
embraces a three-part
philosophy: enable
students to explore; be
specific in introduction;
and allow students to apply
their new knowledge.

“Students don't engage
unless they identify with
the content and find
ownership,” he says. “Tey
need guidance to find
meaning, and in applying,
they find closure”

For Koester, teaching has
become a source of pride,
as students have informed
him of the impact he has
had on their learning
experience.

In turn, he values
collaboration with his
colleagues and what can
be accomplished from
working together. “It's
inspiring to watch a
project yield something,’
he says.

As an educator, Koester
is honored to have had
an impact. And as an
administrator, he is
grateful to be recognized
for excellence in service. m
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ROBERT PAPPER
Outstanding Research Award

Robert Papper, professor of telecommunications and 2006
Outstanding Research Award recipient, places responsibility upon
himself to see that, “every TV news and major radio news director
[in the nation] see Ball State’s name again and again.”

T rough his edorts with the annual Radio and Television News
Directors Association (RTNDA), Papper has become a catalyst
in separating Ball State from other telecommunications schools
as one of the nation’s top broadcasting programs. He conducts
RTNDASs annual survey, among the most cited research projects
in the industry.

A trailblazer, Papper wrote the proposal for what is now
NewsLink Indiana. He also has worked with the Department of
Journalism and the College of Communication, Information, and Media to develop and
promote convergence among broadcast, print, and online media studies.

Papper has spent 17 years working in broadcast and radio news and takes a
professional’s approach to teaching. “I approach classes as a manager or an editor working
with young reporters,” he says.

“I am very demanding of my classes,” adds Papper. “A student who gets a good grade
from me never has any question about whether or not it was earned”

In his 14th year at the university, Papper currently teaches writing skills classes. At the
beginning of each semester, he explains his course. “I start most classes on the first day
telling students that [the course description] may say that it is a class in writing, but really,
at its core, it is a class in thinking, analyzing, and problem-solving,” he says.

While Papper strives to mold future broadcast elites, he continues in his commitment
to evoke what will showcase Ball State’s assets in telecommunications, an integral factor in
gaining him this year’s faculty research honor. m

FRANCIS PARKER
Outstanding Faculty Academic Advisor Award

Francis Parker’s ollce door is always open. Unveiling a space
filled with awards, books, and railroad models, it is also a well-
known invitation to students seeking course advice, historical
discussions, and everyday small talk.

“We're a fairly small program and close to all of our students,”

Parker says. “T e advising role lets me know my students
one-on-one”

Parker, professor of urban planning, is the recipient of the 2006 Outstanding Faculty
Advisor award. Receiving his bachelor’s degree from Wesleyan University in Connecticut
and his master’s and doctorate from the University of North Carolina, Chapel Hill, he
specializes in planning history, law, and theory, in addition to transportation.

Early in his career, Parker divided his time between two professions, one in urban
planning and one in teaching. Afer receiving his doctorate in 1970, he chose to focus on
teaching. “I love to collect information and pass it on,” he says.

Serving as the department chairman from 1976-86, Parker remembers classes within the
program being scattered in dillerent buildings across campus. More than 20 years later, he is
pleased to have been a part of the growth and physical unification of the department. Parker
also helped establish urban planning as an undergraduate degree in 1985, and has been
essential in substantially increasing the graduation rate of master’s candidates.

Parker draws his inspiration from family friend, Anthony Lord, of Asheville, North
Carolina, an architect. It was Lord who introduced Parker to the urban planning field.

Parker continues on page 25



REBECCA PIERCE
Outstanding Faculty
Service Award

“To teach is to touch a
life forever” is inscribed
on a plaque in the o[Jce of
Rebecca Pierce, associate
professor of mathematics and
the 2006 Outstanding Faculty
Service Award recipient.

T e saying has been
an important part of her
philosophy. It was given to
Pierce by cadets at the end
of a math course she taught
at Grissom Air Force Base
soon afer she began at Ball
State in 1991. Pierce says that
the memento reminds her,
“When you do teach, you
have an impact on people.”

Pierce says teaching is not
about just “imparting the
knowledge, but rather being
a facilitator for students to
learn”

She requires her students to
not only grasp mathematical

Parker continues

“He cared for how towns
looked,” says Parker, adding
that Lord also pointed out
“the things that matter.”

And while Lord has
provided inspiration,
Parker says interacting with
students and seeing them
succeed has become his
motivation.

With the desire to enrich
his students’ lives, Parker is
happy to keep an open door.
A representative student
expresses appreciation.
“Finding an open ollce
door is the most comforting
sight when a student needs
help from a professor. A
virtual symbol of reliability,
the olce of Dr. Parker
is a place where answers
happen—and fast” |

concepts, but also to write
and articulate well. “[In

my own education], what |
found lacking was professors
asking me to write,” she

says, adding that writing is
very important in the math
field, especially in the area of
statistics.

Pierce has a particular
interest in teaching gifed
students. As a fellow with
the Center for Gifed Studies
and Talent Development,
she is able to work with
young mathematicians. She
has directed the “Big M,” a
summer residential program
at Ball State for gifed fifh-
and sixth-graders, for the
past eight years.

Pierce has a passion
for seeking equitable
opportunities for females
in mathematics. Working
with the late Bernadette
Perham, she was integral
in establishing a math day
at Ball State. Perham and
Pierce received a grant
from the National Science
Foundation’s Model Projects
for Women and Girls to help
bring high school women to
campus for a program that
increases career awareness
and skills development.

Driven by the motivation
to see all of her students
succeed, Pierce concludes
that what she likes about
teaching most is, “the fact
that there is a beginning
and an end, and an
opportunity to revise and
improve” W

college close-up

ROBERT PRITCHARD
Outstanding Junior Faculty Award

“I'm just living the dream,” says Robert Pritchard,
assistant professor of journalism, who has taught at Ball
State for five years. Pritchard teaches public relations
production design, production and public relations
planning, management, and case reviews, while advising
Ball State’s Public Relations Student Society of America
and Cardinal Communications, a full-service, student-
run communications agency.

For his extraordinary elorts, Pritchard was honored
this fall with Ball State’s 2006 Outstanding Junior Faculty
Award.

Considering his role to be more than a classroom
instructor, Pritchard also takes on the responsibility
of mentoring his
students. He provides
opportunities that
allow room for trial
and error, believing
that sometimes
one learns more
from failures than
successes.

Pritchard decided
to teach afer serving
ten years in the Navy
and while earning
his master’s degree
in public relations
at Ball State. He says
he was influenced by
leaders and mentors in his military career, his wife, and
through talks with Melvin Sharpe, professor emeritus of
journalism.

Admittedly energetic, Pritchard says his family has
always been driven and passionate; however, he also is
motivated by his students. “My inspiration comes from
those moments when students finally understand, and
the light bulb goes ol over their heads,” he says.

Pritchard’s students not only inspire him, they also
are his reward. “My biggest payday is when a student
comes back to say, ‘T ank you,” says Pritchard. T at
is exactly what happened during Ball State’s May 2005
commencement, when one of his students crossed
the stage aFer receiving his diploma to give Pritchard
a hug—the first of many to be given that day by his
graduating students.

As a teacher and mentor, Pritchard is enabling his
students to fulfill their dreams as he is fulfilling his own,
making it clear why he was honored as one of this year’s
finest faculty. m
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college close-up

HERBERT STAHLKE
Outstanding Faculty
Award

An African artifact

on his desk and artwork

displayed across his walls

demonstrate that Herbert

Stahlke is as culturally

well-rounded as he is

professionally respected.
Having founded Ball State’s Intensive English Institute,
as well as reorganizing the master’s programs and
establishing doctoral programs in applied linguistics,
Stahlke is an expert in language study.

He specializes in African linguistics, phonology,
historical and comparative linguistics, history of English
and technology, and higher education at both the
graduate and undergraduate levels.

Stahlke received his bachelor’s degree from Concordia
University in Fort Wayne. Afer serving in the Peace
Corps, he attended UCLA, where he received his master’s
and doctoral degrees. T e director of graduate studies for
the Department of English, Stahlke is this year’s recipient
of the Outstanding Faculty Award.

Stahlke speaks humbly of his honor. “"T ere are many
people who have done great things [for the university].
One of the things that | truly appreciate about this award
is the recognition that it brings the graduate programs,”
he says.

Inspired by his father, who was a multi-lingual
Lutheran pastor, Stahlke has been fascinated with
linguistics since a young age. He remembers always
wanting to be a teacher.

Now living his dream, Stahlke stays motivated by
students, who, he says, are “endlessly interesting and
always coming up with insights and ideas.”

He also finds motivation through his research and
administrative duties. “I love learning new things
through research, discovering something no one has seen
before, or working out the details of something already
found. And as an administrator, I like to help solve
problems for my students.”

Stahlke says that his Ball State experience has been
diverse and positive. Among his most enjoyable
memories is working with the Ball Brothers Foundation
to develop an Internet program for Selma Middle School
during the 1990s. T e program established Selma as the
first public middle school in Indiana, and one of the first
in the country, to have Internet access.

Having been significantly involved in teaching,
research, administration, and development in the
community, Stahlke has proven himself an outstanding
faculty member and an asset to the university. m
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HANS STURM
Outstanding Creative Endeavor Award

“T e notes on the page are just a map, and the
performer must give life to those notes,” says Hans
Sturm, a professor of music and the recipient of the 2006
Outstanding Creative Endeavor Award.

Sturm illustrates this philosophy through his recent
project, an instructional DVD, Art of the Bow, which has
generated international attention. T e DVD demonstrates
the revolutionary bow technique of the famous French
bassist Francois Rabbath, using technology to capture
motion and 3-D animated graphics.

Sturm collaborated with Eric Dugan, assistant
professor of physical education and director of the
biomechanics laboratory at Ball State, to produce the
DVD. Released in April 2005, Art of the Bow has grossed
more than $40,000. Sturm is currently working on the
follow-up to Art of the Bow, called Art of the Lef Hand,
which features Rabbath's intricate lef-hand technique.

T roughout a successful
performing career, Sturm
has contributed to more
than 20 recordings with
musicians such as the Pro
Arte String Quartet, Mimmi
Fulmer, and Joan Wildman.

He is currently the principal
bassist for the Muncie
Symphony Orchestra.

While performing has
been influential in his
professional life, Sturm says
he is grounded through his
work as a teacher. “A performer’s life can be very restless,”
says Sturm. “Teaching allows me to continue to perform
and work on projects while having a home base.”

Sturm was drawn to teaching early. “I grew up in the
culture [of teaching],” he says, explaining that his father
was a professor at Bucknell University in Pennsylvania
and his mother, a high school English teacher.

He gathers inspiration from the environment around
him, from walks in the woods and sunsets to students
and colleagues. One of his more memorable moments
was opening a concert for Steve Tyrell, whose band
included Lyman Medeiros, a student Sturm had taught
during his first year at Ball State. “Opening for a student
was the greatest thing,” he says, claiming that his students
serve as inspiration.

With such a passion for music, Sturm enlivens his
students and his projects just as he gives life to the notes
on a page. His energy is evident, setting him apart and
earning him the 2006 Outstanding Creative Endeavor
Award. |



on the

DELINE

Ball State announces 2006-07 men’s basketball schedule

Ball State’s 2006-07 men’s
basketball schedule has
been announced, and the
Cardinals will travel from
coast-to-coast this season.

T e 30-game schedule is
highlighted by trips to Las
Vegas, NV, to play Kansas
and Western Kentucky, a
trip to Washington D.C. to

meet with Georgetown, and
a match-up with Oklahoma
State on a neutral court in
San Diego, CA.

T e Georgetown contest
will take first-year coach
Ronny T ompson back to his
alma mater to coach against
his brother, John T ompson
I11. It also marks T ompson’s

return to the program his
father, John T ompson, built
to national prominence.
Ronny T ompson played at
Georgetown from 1989-92,
and was assistant coach for
the school from 1999-2003.
A 14-game home
schedule opens Saturday,
November 11 at Worthen
Arena against Northern
Colorado, before two

November 21, in the first
games of the Las Vegas
Holiday Invitational. Other
non-conference home
games include Indiana State,
Valparaiso, and Temple.

A new 16-game Mid-
American Conference
schedule begins Saturday,
January 6, 2007 vs. Toledo
in Muncie. Te 2007
First Energy MAC Men'’s

2006-07 straight games in Muncie basketball tournament opens
, against Prairie View A&M Wednesday, March 7, with all
Men’s Basketball Schedule Sunday, November 19, and teams playing at Cleveland’s

UT-Chattanooga Tuesday, Quicken Loans Arena.

Date Opponent Location

Nov. 11 NORTHERN COLORADO  Muncie

Nov. 19 PRAIRIEVIEWAANDM  Muncie .

Nov.21  CHATTANOOGA Muncie Scheumann Stadium

Nov. 24 Kansas Las Vegas, NV =

Nov.25  Western Kentucky Las Vegas: NV Renovation Update

gg‘c’- 37 f‘,;‘lglio’\g%\e;%‘o’\l’rg \'\’Avﬁ?"l'ire‘gtonv DC. Ball State has awarded Shook Construction a $13.7

Dec 6 at Butler Indianapolis million contract to renovate Scheumann Stadium. Te

Dec. 9 Oklahoma State San Diego, CA company has a base that includes clients in the states

Dec.16  VALPARAISO Muncie of Ohio, Indiana, Illinois, West Virginia, Virginia,

Dec.19  TEMPLE Muncie Pennsylvania, and Kentucky.

B:g- g(z) 2{ Tﬁggﬁ?ee State E‘I%S(?r‘:]'i':]e{(')\'n Te stadium renovation will include the following:

Jan.6 TOLDEO Muncie 9 enclosing the north end with a grass seating area; a larger

Jan.9 at Western Michigan Kalamazoo, Ml and improved communications center; club level seating

Jan.13 EASTERN MICHIGAN Muncie with approximately 180 seats and access to restrooms

Jan.16  NORTHERN ILLINOIS Muncie and concessions; 16 individual entertainment suites; new

jgz- %2 E"Eﬁ?”;;i"T’\E’“Ch'ga” masl?gsa“t' M restroom facilities; new concessions areas; a new ticket

Jan. 28 OHIO Muncie olJce; improved disabled accessibility; and brick and

Jan.31  atBowling Green Bowling Green, OH wrought iron fencing to architecturally match existing

Feb.3 at Akron Akron, OH facilities.

Feb.7 BUFFALO Muncie In addition, a new synthetic grass playing surface is

Egg- ig 2{ ',:l"(';’;m'em linois 82‘;&% (IDLH expected to be installed prior to the 2007 season, which will

Feb 17  atESPN BracketBuster  TBA be awarded to a company under a separate contract.

Feb. 22  CENTRAL MICHIGAN Muncie John B. and June M. Scheumann were honored last fall

Feb. 25  atEastern Michigan Ypsilanti, M when the stadium was named in their honor afer

Marchl  atToledo Toledo, OH a $4 million donation to the Drive to Distinction

March 4 WESTERN MICHIGAN  Muncie Campaign. John Scheumann, 71, is a former Ball State

March7  MAC First Roynd Cleveland, OH st [t ardin e

March8  MAC Quaterfinals Cleveland, OH . . .

March9  MAC Semifinals Cleveland, OH T e new press box and entertainment suites will

March 10 MAC Championship Cleveland, OH be named the Paul L. and Patricia L. Kozel Stadium

Communications Center. A longtime business executive,
Paul, and his wife, Patricia, made a $1.25 million gif to the

For ticket information, contact the BSU Athletics Ticket Office at
1-888-BSU TICKETS or online at www.ballstatesports.com.

Drive for Distinction Campaign. In addition, the John W,
and Janice B. Fisher Football Training Complex was named
in the honor of the Fishers, who are longtime benefactors of
the university.
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Ball State

fun facts

— Did you know?
Ball State’s women’s field hockey team holds the Mid-American
Conference record for most wins, with 16 of the league’s

BSU hires compliance director

Kyle Brennan, director of compliance at Texas
Christian University, has been named Ball
State’s director of Athletics Compliance and
Eligibility. Brennan began in Texas Christian’s
o[Jce of compliance in April 2005. He was responsible for
the daily operations of the compliance ollce and supervised
the exit interview process for TCU. In addition, Brennan was
responsible for initial and continuing eligibility certification,
student-athlete financial aid, NCAA Clearinghouse for
student-athletes, monitoring systems for NCAA rules and
regulations, and education programs for athletics stall
members. Prior to TCU, Brennan served as a compliance
assistant at Northern lllinois and as an undergraduate sports
law instructor.
A 1998 graduate of Calvin College in Grand Rapids, Ml,
Brennan obtained his law degree from the University of
Denver.

Brown promoted to deputy AD

Ken Brown, who is in his 16th year at Ball
State, has been promoted to deputy athletics
director. Brown will continue to handle the
athletics department’s finances and will add
day-to-day supervisory duties for football and men’s basketball
to his responsibilities.
Brown obtained his bachelor’s degree from Eastern
Kentucky and master’s degrees from Xavier and Ohio
universities.

Lane named head track, field,
cross country coach

Todd Lane has been named interim head coach

for the Ball State women'’s track and field and

cross-country teams for the 2006-07 season. He
has served as assistant coach for both teams the past two years.

Lane helped the Cardinals to a third-place finish at the 2006

Mid-American Conference Outdoor Championships. He
assisted Ball State to a second-place finish at the 2006 MAC
Indoor Championships.

Hollomon joins women’s
basketball coaching staff

Rekha Hollomon, who has spent the last two

seasons as an assistant coach at Eastern lllinois,

has joined the Ball State women'’s basketball
stall. Last season Hollomon served as the Eastern Illinois post
coach. She also was the team’s guard coach during the 2004-05
season.
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24 championships.

Richards earns Irving Award

Ball State head men’s tennis
coach Bill Richards has been
honored with the 2005-06 Irving
Winningest Coach Award.

T e award was initiated by
the Irving family of Muncie
to annually honor Ball State’s
winningest coach for that
particular year. T 'is marks the
second straight and the fourth
overall time Richards has
received the award.

Compiling the most wins
in school and Mid-American
Conference (MAC) history, Richards began his 35th year at the
helm of Ball State’s successful men’s tennis program this fall.
He led the 2006 Cardinals to their 19th MAC title. Te 2006
Ball State squad finished the season with a 19-7 overall record,
capping the program’ 17th undefeated regular-season league
ledger. T e Cardinals concluded the campaign ranked 65th
nationally in the final ITA NCAA Division | collegiate tennis
rankings.

Richards has amassed a career coaching mark of 519-275,
making him one of the most successful coaches in the history of
men’s collegiate tennis in the country.

BUZZER

Men’s Basketball: Julien
“Skip” Mills, a senior
forward, has been selected

Women's Golf: Senior golfer
Kallie Harrison garnered a
Ball State school record for 18
to the All Mid-American holes with her second-round
Conference Preseason 71 finish at the 2006 Ron
Team. Moore Invitational played

at Highlands Ranch Golf
Course outside Denver, CO,
in September. Her first- and
third-round scores of 75 gave
her a 54-hole total of 221, also
a BSU school record. Harrison
tied for 17th overall at the
event to lead the Cardinals.

Men’s Volleyball: Junior
outside attacker Nick Meyer
(Cincinnati, OH/Moeller
H.S.) has been named to the
2005-06 ESPN Te
Magazine Academic
All-District V University
Division Men’s At-Large
First Team. Women'’s Volleyball: Nicole
Martin (Carmel/Carmel H.S.),
a 5-11 setter, has transferred
from Arkansas to Ball State
and will compete on the
women's volleyball team as a
junior, beginning in 2007.

Women'’s Basketball:
Junior guard Julie DeMuth
(Merrillville/Merrillville
H.S.) has been named to
the preseason All-Mid-
American Conference West
Division First Team.



A Reunion of Friends

by Laura Ford

hen Norman Jones met with long-time friend
s ;s / and teammate Wilbur E. Davis while passing
through Milwaukee, Wisconsin in the fall of
2005, it occurred to both men that it was time to reunite
with other former basketball team members from their
days at Ball State.

“[Wilbur and 1] met in November. | had just
published a book titled Growing Up in Indiana: Te
Culture and Hoosier Hysteria Revisited. T e book
discusses in detail our playing days,” says Jones. “While
meeting about the book, Wilbur and | thought it would
be a good idea to have a reunion for the teams we played
on, so we began to organize one.”

Afer acquiring contact information, making several
phone calls, and sending out two diCerent mailings,
with assistance from the Alumni Association, Jones
and Davis found that many of their former teammates
wanted the chance to reunite. T e reunion was hosted
by the Alumni Association on campus at the Alumni
Center, September 8-9, with 47 alumni and family
members, representing athletes from the 1955-59
basketball seasons, in attendance.

Teammates returned from all over the United States.
James Harris, from the class of 1957, drove more than
4,000 miles, coming from his home in Delta Junction,
Alaska.

“I came back to see my old teammates,” says Harris,
who was glad to receive a call from Davis inviting him
to attend.

Harris had not visited campus in 49 years. His
former teammates and the campus quad were the only
distinguishable elements he recalled from his days as a
student.

Former Cardinal athletes reunite on campus. (Front row): Norm Jones,
Bill O’Neal, David Horn, Norman Smith, Tim Brown, Terry Schurr, Dave
Skelton, Loren Grabner,and Ronald Jenks. (Back row): Donald Clark,
Jim Harris, Ted Fullhart, Larry Perry, Robert Stewart, Wil Davis, Al Cook,
and Richard Oldham.The teams played in Ball Gymnasium.
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